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Abstract – Over the past few years, Small, Medium, and Micro En-

terprises (SMMEs) performance has been a global subject. This perfor-

mance focuses on SMME support that must be used. This study exam-

ines African-owned SMMEs knowledge of organisations that support 

them financially and non-financially. For this study, quantitative research 

was used. The City of Tshwane Metropolitan Municipality was chosen 

because African-owned SMMEs fail at high rates. Self-administered 

questionnaires were utilised to collect data. Developed and tested two 

hypotheses. The results showed SMMEs are unaware of financial and 

non-financial help. This discovery helps financial and non-financial or-

ganisations to consider African-owned SMMEs when designing policies, 

adding to SMME sector theory. The Government, financial, and non-fi-

nancial organisations must adopt methods to inform African-owned 

SMMEs of available help so they can sustain their enterprises.  
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1 Introduction 

Over the past few years, SMME performance has been a global subject. 

South African new SMMEs have one of the highest failure rates in the world, 

according to Fatoki (2012a: 21). This is mostly due to government and non-

financial agency assistance shortfalls. Studies claim that SMMEs are sup-

ported but unaware of it, however this story remains unproven, especially in 

developing nations with severe unemployment. The SMME sector is essential 

for sustained and inclusive economic growth in South Africa, according to 

Ramsuraj (2023). Bridging the gap and decreasing unemployment depend on 

SMMEs. Ramsuraj (2023) suggests that SMMEs can solve poverty, inequal-

ity, and social isolation in South Africa, especially when huge enterprises and 

the government are seen as insufficient.  

Therefore, people and SMMEs must be aware of financial and non-financial 

help to apply for financing to start and sustain their firms. There are few studies 
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on understanding SMMEs awareness of the available support worldwide, es-

pecially in developing nations like South Africa. SMMEs are prevalent in un-

derdeveloped nations, but Scholtz, Cronje, and Cilliers (2023) say they strug-

gle to have a lasting economic impact. This study will fill the SMME literature 

vacuum and add to it. Fomum and Opperman (2023) argue that training, men-

torship, and business development help improve SMME owners' financial lit-

eracy and business acumen. Insufficient collateral, credit history, and lender 

risk make it difficult for SMMEs to obtain funding, according to Sibiya, van der 

Westhuizen, and Sibiya (2023). 

According to SEDA (2018), South Africa's economic growth is affected by 

the failure of African-owned SMMEs to get support financially and non-finan-

cially, as 75% of formal SMMEs are African.  According to Mandishaya, In-

derpal, and Karodia (2015) the SMME sector drives the economy by creating 

jobs, increasing production, and teaching innovation and entrepreneurship. 

Interestingly, South African small firms lack the same knowledge, technology, 

and expert guidance as larger organisations, according to Van Wyk and 

Venter (2023). SMMEs struggle to make educated decisions due to a lack of 

financial and non-financial institution expertise. With limited access to financial 

and non-financial institutions, SMMEs struggle to grow, invest in new technol-

ogy, and sell their products and services, which inhibits their competitiveness 

(Sibiya et al., 2023).  

Due to a lack of financial understanding of financial institutions that help 

SMMEs, Singh and Wasdani (2016) discovered that small enterprises rely pri-

marily on informal sources of financing, such as personal and family wealth. 

Inability to access non-financial institutions hampers SMMEs' ability to learn 

digital skills to use social media and other digital technologies for business 

(Fosu, Giba-Fosu & Odoi, 2024). The OECD stated that governments world-

wide are responsible for assessing SMME financing needs and closing holes 

using appropriate participants like banks and financial institutions (OECD, 

2015). Aluko, Bayai, & Enwereji (2023) noted that government financial and 

non-financial support programmes benefit SMMEs. SMME support is crucial 

to economic growth and resilience across sectors. The development and via-

bility of these firms depend on awareness of financial and non-financial sup-

port. Financial aid like loans, grants, and subsidies is important, but mentor-

ship, training, and market access are too. Understanding how SMMEs know 

about and can use these resources improves their competitiveness and eco-

nomic impact.  

The following hypotheses were tested: 

• H1: SMMEs are knowledgeable of several organizations that sup-

port African-owned businesses financially. 

• H2: SMMEs are knowledgeable of several organizations that sup-

port African-owned businesses non-financially. 

Structure of the rest of the article: Section 2 reviews literature. Section 3 

discusses the study's approach and research. Study results and discussions 

are in Section 4 and 5. Conclusion is in Section 6. 
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2 Literature Review 

2.1 Theoretical Underpinnings  

 

A theory is a system of interconnected thoughts, explanations, and pro-

posals that justify and envisage events (Cooper & Schindler, 2014:62). Con-

veniently, like other models that support natural knowledge and real-world is-

sue solutions (Wackerley et al., 2008). The context viewpoint is used in coach-

ing, investigation, management training, and fostering the field awareness to 

provide comprehensive outline of crucial contexts which describe and antici-

pate SMME actions (Kuratko, Morris & Schindehutte, 2015). The resource-

based view underpinned the investigation. 

 

2.1.1 Resource-Based Theory 

 

As a managerial framework, the resource-based view (RBV) created by 

Barney (1991) helps SMMEs identify strategic resources for maintainable 

modest gain. Accordingly, Chipunza & Chipunza (2014) conclude that devel-

oping-world SMMEs struggle to obtain necessary resources for survival and 

expansion.  

The owners of SMMEs control assets, competencies, organisational pro-

cedures, SMME characteristics, information, and expertise to help the busi-

ness recognise and implement strategies to increase productivity and suc-

cess. Practical debate exists about SMMEs that do not have resources to pro-

vide modest gain, steering to the purchase of new businesses using innova-

tive competences (Nieman & Nieuwenhuizen, 2017). 

Market and technology resources are essential for SMMEs in today's compet-

itive business environment, according to Acheampong & Hinson (2018). Ac-

cording to Hyder & Lussier (2015) SMME venders must comprehend failure 

risks and obtain variable resources to succeed. 

2.2 The concept of SMMEs 

Several efforts, like fiscal provisions, were formed, but precise information 

about the sums and status of SMMEs countrywide must be challenging to get, 

and those that are accessible vary greatly. SMMEs were undefined and used 

differently by governments, authors, methodologists, statisticians, 

economists, and institutions. SMMEs are used in several fields, hence there 

is no standard definition (Boadi, Dana, Mertens & Mensah, 2017). Every 

country defines SMMEs differently, either economically or statistically 

(Mahembe, Chiumya & Mbewe, 2011). An initial glance at SMME definitions 

suggests significant disagreement, but they share some aspects (Wackerley 

et al., 2008). SMMEs are defined differently by scholars, so it's important to 

define them in this study.  
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2.3 South African context of African-owned SMMEs 

SMME promotion has been a South African government priority since 
1994's democratic transition (Rogerson, 2013). Accordingly, the White Paper 
(1995) initially focused on African entrepreneurship sector development in all 
areas of the strategy, with specific emphasis on other marginalised 
communities.  

Previous studies on African-owned SMMEs overlooked government 
legislation as one of its key mechanisms to supply inadequate sources and 
financial possibilities (Freeman, 2008). While the pre-1994 partition of 
reserves severely limited post-1994 finance for most African-owned SMMEs. 
Woodward et al., (2014) stated that the administration in the republic has 
attempted boosting African-owned SMME growth after 1994. 

Wingfield and Taylor (2016) examined how respondents who consistently 
become entrepreneurs were categorised by race. Accordingly, researchers 
argue that ethnicity affects SMME outcomes (Dzansi & Arko-Achemfuor, 
2016). Byrnes and Henricks (2014) noted that other studies have presented 
alternative reason that recognises inequity and holds the government 
accountable, thus the alleged disadvantage of African-owned SMMEs in 
South Africa remains dubious. 

2.4 Financial institutions that support SMMEs 

Rungani & Potgieter (2018), SMME owners are unaware of the various fi-

nancing options available to them and lack the financial literacy to navigate 

the application process effectively. Singh and Wasdani (2016) is in support 

with other researchers, SMME owners are unfamiliar with financing choices 

and application processes, making it difficult for them to obtain loans from fi-

nancial institutions. According to SMMEs' key challenge is funding (Cant, 

Erdis & Seshapo, 2014). High interest rates and strict loan conditions from 

financial institutions make it hard for SMMEs to get financing, according to 

Abdullahi et al., (2015). SMME owners do not use bank loans or government 

support for start-up and expansion, according to many studies (Cullen, Calitz 

& Gaga, 2014). Literature on smaller institutions indicates that enhancing fi-

nancing access was scarce (Beck et al., 2013). The study by Oyelana & Adu 

(2015) agrees with other academics that individual reserves, family and friend 

loans, bank loans, external help, and government loans were the main 

sources of company finance. Financial institutions perceive SMMEs as high-

risk borrowers due to factors relating to market volatility and higher failure 

rates compared to larger businesses (Rungani & Potgieter, 2018). 

Nedbank and Standard Bank reported good funding growth by way of the 

marketplace and saw African-owned SMMEs as extra lending-constrained 

(BASA, 2019). Accordingly, Gana & Ayari (2013) state, that SMME owners 

received loans from banks through their social networks by building long-term 

relationships with them.  

Table 1 shows the organisations that support the African-owned SMMEs 

financially. 
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Table 1:  Organisations that support SMMEs financially. 

Organisations            Main function started 

National Youth 
Development 
Agency (NYDA) 

Instead of loans, the NYDA provides mi-
cro-finance donations for young entrepre-
neurship and supportive funds for young en-
gagement in enterprises. 

    2008 

Small Enter-
prise Finance 
Agency (SEFA) 

SEFA leads the way in financing bal-
anced, Micro, Small, and Medium compa-
nies. South African Micro Apex Fund, Khula 
Enterprise Finance Ltd., and IDC's small 
company activities merged to become SEFA 
on April 1, 2012. 

          

2012 

National Em-
powerment Fund 
(NEF) 

NEF creates, promotes, and implements 
innovative investment and transformation 
solutions to increase African economic par-
ticipation. 

        

1998 

Industrial De-
velopment Corpo-
ration (IDC) 

The national development finance institu-
tion IDC promotes economic and industrial 
growth. State-owned and supervised by 
Economic Development in South Africa. 

        

1940 

Development 
Bank of Southern 
Africa (DBSA) 

In South Africa various development fi-
nance organisations, including the Develop-
ment Bank of Southern Africa (DBSA). It 
funds physical, social, and economic infra-
structure to speed up balanced socio-eco-
nomic growth.  

        

1983 

Development 
Bank of Southern 
Africa (DBSA) 

A number of Southern African develop-
ment financing institutions include the Bank 
of Southern Africa (DBSA). It funds physical, 
social, and economic infrastructure to accel-
erate sustainable socio-economic growth.  

       

      

2006 

Standard Bank A portal that helps small and medium en-
trepreneurs find new possibilities and regu-
latory and financial information on starting, 
running, and growing a firm. 

        

2007 

First National 
Bank (FNB) 

A business unit for startups under three 
years old that gives free virtual business 
plans, cash flow estimates, mentorship, and 
counseling skills. 

        

2007 

Nedbank Nedbank Small Business Services pro-
vides financial help and solutions for small 
business growth. It serves franchisees, 
startups, professionals, and small enter-
prises. 

       

2007 

Amalgamated 
Banks of South Af-
rica (ABSA) 

Offer products and services that help 
SMEs develop and enhance the economy. 

 

       

2007 
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Source: Own compilation 

2.5 Non-financial institutions that support SMMEs 

Non-financial institutions and business performance have been studied ex-

tensively (Ajibade & Khuyundi, 2017). Non-financial assistance helps bridge 

the knowledge and skills gaps that hinder SMMEs' growth (Akinwale & Ka-

chere, 2018). Agwa-Ejon & Mbohwa (2015) found that Gauteng Metropolitan 

SMMEs lack money management skills and proficiency. Ajibade & Khuyundi 

(2018) observed policies and governing structures did not address SMME 

data administration plan. Accordingly, Ajibade & Khayundi (2018) found no 

data administration plan knowledge and teaching to help organisations con-

form. Bongomin et al., (2014) indicated that entrepreneurship education helps 

SMMEs survive. Worku (2016) reported that SMMEs in the Vaal Triangle 

struggled to obtain loans, training, and entrepreneurial skills. Business suc-

cess depends on training in business and related skills, according to Olo-

kundun et al. (2017). According to Akinwale & Kachere (2018), business de-

velopment assistance agencies should prioritise providing sufficient and 

timely non-financial assistance to improve SMMEs' performance. Government 

interventions increased business productivity, demonstrating they can help 

SMMEs function more efficiently (Aluko et al., 2023). 

Akinwale & Kachere (2018), posit that non-financial assistance is a tool 

used to empower the SMMEs with the knowledge, skills, and support networks 

to overcome challenges, improve their performance, and achieve long-term 

sustainability. Ladzani et al. (2011) found that most respondents were una-

ware of regime entities that provide aid, coaching, and assistance to business 

persons. However, government support programmes increased SMME job 

generation. This shows these actions boost economic activity and lower un-

employment (Aluko et al., 2023). 

Table 2 shows the organisations that support African-owned SMMEs non-

financially. 

 
Table 2 :  Organisations that support non-financially 

Organisation               Main functions Started 

Company and In-

tellectual Prop-

erty Commission 

(CIPC) 

It covers firms, close corporations, co-opera-

tives, trademarks, patents, designs, copyright, 

and rule enforcement in most of these sectors. 

    2008 

Small Enterprise 

Development 

Agency (SEDA) 

Entrepreneurs receive corporate discussing, 

guidance, and recommendations from expert 

provision contributors and affiliates organisa-

tions from SEDA 

    2004 
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National Em-

powerment 

Fund (NEF) 

To promote sustainable African economic 

participation, NEF create, encourages, and 

execute original financing and revolution de-

cisions. 

     1998 

Department of 

Trade and In-

dustry-Incentive 

schemes (DTI) 

The incentive supports capital investment 

and training. 

 

     2012 

Technology In-

novation Agency 

(TIA) 

Goal: Develop and use technical advance-

ments to boost efficient expansion and value 

of living for all in the republic. 

     2008 

South African 

Women Entre-

preneurs’ Net-

work (SAWEN) 

SAWEN, a South African National Network, 

promotes and tracks women entrepreneurs' 

socioeconomic growth and economic bene-

fits. 

2002 

Gauteng Enter-

prise Propeller 

(GEP) 

To expand SMME involvement in the conven-

tional nation and boost Gauteng's economic 

growth and employment. 

     2005 

Enterprisation-

SAICA Enter-

prise Develop-

ment 

SAICA has created an enterprise develop-

ment and SME support hub, ‘Enterprisa-

tion’, that supports jobless African and col-

oured accounting graduates, African entre-

preneurs, and small businesses through an 

alumna teaching agenda run in corporation 

with Guarantee Trust and SEFA. 

     2013 

South African 

Bureau of 

Standards 

(SABS) 

The SABS formed a business unit to pro-

vide exclusive product testing and certifica-

tion assistance to SMMEs because they 

can also be vital to the South African econ-

omy. 

     2008 

Proudly South 

African 

Proudly South African promotes excellent 

value, regional contents, fair employment, 

and ecological attempts in South African 

businesses, organisations, and products. 

      2001 

Source: Own compilation 

3 Research Methodology 

Research methodology includes reasoning norms, logical structures, and 

interaction (Parahoo, 2014). This research study design includes a quantita-

tive methodology, data gathering, analysis, and ethical consideration to 
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arrange thoughts and communicate study findings. This study used the epis-

temological paradigm—knowledge and justification—to examine African-

owned SMMEs' knowledge organisations that support them financially and 

non-financially. This research is based on positivism. The study evaluated the 

marvels of concern using a cross-sectional approach. The empirical study 

used questionnaires administered by respondents (Fatoki & Chiliya, 2012). 

The sample frame for this investigation used probability sampling, which gen-

eralised the research findings. The study used random sampling, a statistical 

experiment that observed a sample from a population of data (Wackerly et al., 

2008:77). The study included 925 African-owned SMMEs from the Tshwane 

database (City, 2017). The current study had a reasonable people determined 

through Raosoft sample size calculator with a 5% margin error, 95% confi-

dence level, and 50% response distribution (Raosoft, 2017). An initial sample 

of 544 African-owned SMMEs in South Africa was studied.  
This study examined validity and reliability. Construction validity was as-

sessed using a Kaiser-Meyer-Olkin (KMO) and Bartlett's sphericity test. The 
KMO measures sampling adequacy by comparing the sum of the squared in-
ter-item correlations to the sum of the squared correlations plus the squared 
partial correlations, aggregated over all correlations. KMO should be 0.50 or 
above. If the significance value is less than 0.05, Bartlett's test of sphericity is 
meaningful. Factor loadings of ±.30 to ±.40 are suitable, but values over ±.50 
are necessary for practical relevance (Hair, African, Babin, & Anderson, 
2014). This study maintained a.30 minimum factor loading for interpretation. 
Cronbach alpha scores of 0.60 and higher indicated reliability (Cohen, Manion 
& Morrison, 2018). 

This study analysed data using descriptive statistics. Descriptive statistics 
summarise sample features without inferences or casual correlations. 
Statistical descriptive statistics include frequency distributions, percentages, 
central tendency, and dispersion or variability (Verma, 2013).  

4 Findings and Discussion 

4.1      Reliability and Validity 

The Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy was 0.834 for 
the knowledge construct, and Bartlett's Test of Sphericity was 839.659 (df = 
10; p = 0.00) to reject the identity matrix null hypothesis. Convincing facts 
suggested the correlation matrix was factorable.  

Tabachnick and Fidell (2014) say the correlation matrix is factor analysa-
ble when the KMO approaches unity or is greater than 0.60. All institutional 
restrictions scale items were part of the dimensionality analysis because none 
were problematic in the item analysis. After extraction, one factor had an ei-
genvalue of 3.281. Institutional restrictions explained 65.61% of variance. 
There was one factor loading and all factor loadings were 0.782 to 0.838.  

Table 3 shows the KMO and Bartlett awareness tests. 
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Table 3:  The Bartlett's test and KMO for the knowledge construct 

                                 Bartlett's test and KMO 

KMO 0.834 

Bartlett's Test of Sphericity Approx. Chi-Square 839.659 

Df 10 

Sig. 0.000 

Source: Own compilation 

 
The Cronbach alpha for the knowledge scale was 0.867. This reliability coef-

ficient is acceptable if Cronbach's alpha is above 0.70 (Tabachnick & Fidell, 

2014). Table 4 shows knowledge construct Cronbach alpha. 

Table 4:  Knowledge construct  

statistics 

Cronbach's alpha 
Cronbach's alpha based on 

standardized items 
N of Items 

0,867 0.869 5 

Source: Own compilation 

4.2     Demographic Data 

Section A: 1-6 included demographic questions to help respondents com-

plete the questionnaire (Burns et al., 2008). Respondents were instructed to 

cross (x) the right information block. The sample included 544 African-owned 

SMMEs. Overall, 353 questionnaires were suitable for the investigation. The 

response rate was 65%. Participants in African-owned SMMEs were randomly 

selected (N=353; male=55.8%). The sample was mostly single (51.3%), in 

business (43.6%), and tricenarian (30-39 years). Most respondents (51.3%) 

were single. Table 5 shows demographics. 
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Table 5:  Demographic data (n=353) 

Categories Frequency Valid % Cumulative % 

Gender    

Male 197 55.8 55.8 

Female 156 44.2 100.0 

Total 353 100.0  

Marital status    

Single 181 51.3 51.3 

Married 111 31.4 82.7 

Divorced 24 6.8 89.5 

Widowed 10 2.8 92.4 

Cohabiting 27 7.6 100.0 

Total 353 100.0  

Occupational background    

Unemployed 111 31.4 31.4 

Self-employment 154 43.6 75.1 

Employed-private sector 48 13.6 88.7 

Farm worker 10 2.8 91.5 

Government employee 19 5.4 96.9 

Top Management 11 3.1 100.0 

Total 353 100.0  

Age    

Less or equal to 19 Years 3 0.8 0.8 

20 - 29 Years 76 21.5 22.4 

30 - 39 Years 133 37.7 60.1 

40 - 49 Years 89 25.2 85.3 

50 - 59 Years 39 11.0 96.3 

60 Years and more 13 3.7 100.0 

Total 353 100.0  

Source: Own compilation 

4.3    Hypotheses testing 

To test hypotheses descriptive statistics was used, thus the following hypoth-

eses are tested: 

H1: SMMEs are knowledgeable of several organizations that support Af-

rican-owned businesses financially. 
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This hypothesis examined the knowledge of South African organisations 

that support African-owned SMMEs financially. The knowledge of organisa-

tions that help African-owned businesses financially is seen in Table 6. 

Table 6:  Knowledge of several financial organisations (n=353) 

Knowledge Frequency Valid % Cumulative % 

Yes 123 34.8 34.8 

No 230 65.2 100.0 

Total 353 100.0  

Source: Own compilation 

As per Table 6, it is revealed that 65.2% are not knowledgeable and 34.8% 

of respondents were knowledgeable of several organisations that support 

SMMEs financially.  

Figure 1: Knowledge of several organisations that support SMMEs finan-

cially (n = 353) 

 

Table 6 and Figure 1 reveal that most participants were not knowledgea-

ble of organisations that help African-owned SMMEs. Abdullahi et al. (2015) 

found that SMMEs in Nigeria lack opportunities despite government and fi-

nancial backing. This hypothesis is rejected by the results. 

H2: SMMEs are knowledgeable of several organizations that support 

African-owned businesses non-financially. 

35%

65%

Knowledge of several organisations that 
support the  SMMEs financially

Yes

No
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This hypothesis examined the knowledge organisations that non-finan-

cially help African-owned SMMEs. Table 7 shows the knowledge of organisa-

tions that promote African-owned enterprises non-financially. 

Table 7:  Knowledge of several organisations that support SMMEs non-finan-

cially (n=353) 

Knowledge Frequency Valid % Cumulative % 

Yes 98 27.8 27.8 

No 255 72.2 100.0 

Total 353 100.0  

Source: Research Findings (2020) 

As per Table 7, it is revealed that 72.2% are not knowledgeable and 

27.5% of respondents are knowledgeable of several organisations that sup-

port SMMEs non-financially.  

Figure 2: Knowledge of several organisations that support SMMEs non-fi-

nancially (n = 353) 

 

 
Table 7 and Figure 2 reveal that most participants were not knowledgea-

ble of organizations that support then non-financially. Ladzani et al. (2012) 
concur with other studies that majority respondents were unaware of govern-
ment entities that help entrepreneurs and SMMEs with funding, training, and 
support. This hypothesis is rejected.  

After testing, all hypotheses were rejected. Table 8 shows hypothesis 
choices. 

 
Table 8: Hypothesis decision  

28%

72%

Knowledge of several organisations that 
support non-financially 

Yes

No
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Hypothesis                                                                                     Results 

H1: SMMEs are knowledgeable of several organisations that          Rejected 
 support African-owned businesses financially                                       
 H2: SMMEs are knowledgeable of several organisations that         Rejected 
support   African-owned businesses non-financially.                   

Source: Own compilation 
 

Table 8 showed hypothesis choices. Since SMMEs are not knowledgea-
ble of the organisations that help African-owned businesses financially and 
non-financially in South Africa, H1 and H2 were rejected. This study is the first 
to find that SMMEs are not knowledgeable of the organisations that help Afri-
can-owned businesses financially and non-financially in South Africa. The out-
comes of this study will inform future South African research in this field. This 
study confirms past global studies that indicated SMMEs are not knowledge-
able of the entities that help them financially and non-financially (Ladzani et 
al., 2012; Abdullahi et al., 2015). 

5 Discussion 

The findings reveal a concerning lack of awareness, with most participants 

indicating limited knowledge of financial and non-financial support. This result 

aligns with previous research conducted in other developing economies. For 

instance, Abdullahi et al. (2015) found a similar lack of awareness among 

SMMEs in Nigeria, highlighting a potential disconnect between available sup-

port and SMMEs' understanding of how to access financial and non-financial 

institutions. The study conducted by Akinwale & Kachere (2018), found a cor-

relation between insufficient non-financial assistance and poor performance 

in SMMEs. Rungani & Potgieter (2018), are supported by other researchers 

as financial and non-financial support are the main determinant of SMME suc-

cess.  

Furthermore, our findings echo the work of Ladzani et al. (2012), who re-

ported that a significant proportion of respondents were unaware of govern-

ment entities and programmes designed to assist entrepreneurs and SMMEs 

with funding, training, and other forms of support. This recurring theme across 

different geographic contexts underscores a critical need for improved com-

munication and outreach strategies from both government and private sector 

support organisations. The rejection of both hypotheses, which posited that 

SMMEs would possess adequate knowledge of support organisations, em-

phasises the novelty and significance of these findings within the South Afri-

can context. This study is the first to specifically examine and confirm this 

knowledge gap among African-owned SMMEs in South Africa, paving the way 

for future research to delve deeper into the underlying causes and potential 

solutions. 
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6 Conclusion 

This study examined the level of knowledge among South African SMMEs 

regarding organisations that provide financial and non-financial support. Con-

trary to the initial hypotheses, the findings revealed a significant lack of aware-

ness among SMMEs about these support structures. This knowledge gap was 

particularly evident in the realm of financial institutions, with many SMME own-

ers relying on personal savings for start-up capital due to limited awareness 

of alternative funding options. 

6.1 Practical Implications 

These findings hold crucial practical implications for various stakeholders in-

vested in SMME success. The financial and non-financial support organisa-

tions must prioritise targeted outreach and awareness campaigns specifically 

designed for African-owned SMMEs. This includes utilising accessible com-

munication channels, simplifying information dissemination, and fostering col-

laborations to reach a wider audience. Government agencies should consider 

policies that incentivise information sharing and collaboration between sup-

port organisations and SMMEs. Additionally, streamlining access to infor-

mation about available support programmes through centralised online plat-

forms could prove beneficial. 

6.2 Recommendations 

Based on the research findings, the recommendations are proposed to Sup-

port organisations that actively engage in raising awareness about their ser-

vices through diverse channels such as radio commercials, workshops, com-

munity meetings, and online platforms. Regularly updated and user-friendly 

financial and non-financial institutions websites can also play a crucial role in 

providing accessible information. Developing tailored outreach programmes 

that cater specifically to the needs and challenges faced by African-owned 

SMMEs can improve engagement and knowledge uptake. Fostering stronger 

partnerships between support organisations, government agencies, and 

SMME representative bodies can facilitate information sharing, coordinated 

outreach efforts, and more effective support delivery. 

6.3 Limitations and Recommendations for Future Research 

This study investigated the level of knowledge among African-owned 

SMMEs in the City of Tshwane Metropolitan Municipality, South Africa and 

and employed a quantitative approach. Future research could benefit from 

conducting in-depth qualitative studies to understand the underlying reasons 

behind the lack of awareness among SMMEs. This could involve interviews 

or focus groups to explore their experiences, challenges, and information-

seeking behaviors. By investigating whether the level of awareness varies 
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across different SMME sectors and tailoring recommendations accordingly. 

Tracking the impact of implemented recommendations over time to assess 

their effectiveness in improving SMME knowledge and access to support ser-

vices. 

Future research should delve deeper into the reasons behind the observed 

knowledge gap. Exploring the role of information accessibility, cultural factors, 

and trust in financial and non-financial institutions could provide valuable in-

sights. Additionally, investigating the effectiveness of different outreach and 

awareness strategies would be beneficial in guiding practical interventions. By 

addressing these knowledge gaps and improving access to vital support ser-

vices, stakeholders can contribute significantly to the growth, sustainability, 

and overall success of African-owned SMMEs in South Africa, ultimately fos-

tering economic development and empowerment. 
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